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Annotation. As a result of a study of the Ukrainian mediadjet was found that the total
number of all publications in the database forpke&od from 01.01.2019 to 30.06.2021 is about 60
million materials. It was interesting to compare trercentage of publications on environmental ssue
with other topics in the media. For example, theid@f combating COVID-19 for the period 2020-
2021 forms 31% of the information field of Ukrainghich far exceeds all other topics of resonance.
For comparison, a study was also conducted onubga of culture, in a broad sense. The results
indicate that all publications for 2019-2021 rethte the cultural component do not gain even 1% of
the total media field of Ukraine. Despite the gahéncrease in the number of publications in the
media field of Ukraine, environmental issues asm arowing, keeping their relevance. At the same
time, the average frequency and number of pubtinaton environmental issues and Green Deal for
the entire period from 2019 to June 2021 are - 208%he media field of the Ukrainian media. At the
same time, the results of the assessment of tHiygofcoverage of the environmental component in
the media indicate that the media field of "ecology in most cases, reporting on the event, egolog
or decision of public authorities. The media do fooin an agenda, but follow the information drives,
and also clearly demonstrate the use of the medataol for disseminating information, sometimes
openly manipulative. In addition, the share of pdilons involving environmental professionals is
too low, which certainly calls into question thdiakility and depth of environmental information
content in Ukraine during the study period [1].

Keywords: ecology; Green Deal in Ukraine; mass media; envivent; manipulation; social
networks.

Introduction information platform. Ecofriendly is a trend of
the beginning of the 21st century, however, in
In recent years, environmental issues havithe information space, from social networks to
become more widespread in the informationmedia, environmental issues are closely
space, which should enable the public to obtailintertwined with other pressing issues in such
information about the state of the environmentareas as economics, politics, international
the main sources of environmental pollution, tocooperation and social component. Because of
acquaint with environmentalists, the economic and political motivations, the quality
development of ecology as a science, the¢of environmental content in Ukraine is often
introduction of new technologies and methods o superficial, and the adopted laws leave loopholes
preventing possible negative environmentalin the legislation for the successful
consequences. Raising the environmentaimplementation of environmental offences and
awareness of citizens and involving them incrimes. The purpose of this study was to assess
various environmental actions, initiatives, andthe quality of environmental content and Green
protests is also one of the tasks of theDeal for the period from 2019 to June 2021 in
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the media and social networks of Ukraine. Thelouder and more supported by business
subject of this study was to identify the main associations. An approach like that to cover the
speakers, topics, information drives of ecological problems in the Ukrainian media will

publications, international donor institutions thatnot provide an improvement in the general
support the implementation of practical environmental well-being In this context, it

environmental projects in Ukraine and the ideashould also be noted that the media often publish
of Green Deal. In addition, expert analysis of thenews solely based on quotes from interviews
presented material in publications on well- with civil servants or environmentalists. This is a
known websites and television. Officially, negative trend, as the reader perceives the
Ukraine is the only country in the Eastern submitted material, and the opinion of one

Partnership where NGOs have launched thegerson, as the only true one [1].

"Ukraine needs a Green Course" campaign, but

advocacy on various aspects of the European Resear ch methodology
Green Course is present only in most NGOs ir
the Eastern Partnership. These are the campaig There was a thorough study of the 2019-

to switch to 100% renewable energy sources ¢2021 media field of Ukraine (online, print
to increase the ambition of nationally determinecmedia, news and television blocks, social
contributions and achieve climate neutrality [1]. networks of Ukraine). The number of sources in
Nazar Bobytskyi, head of the Brussels office ofthe sample was 8760 items. A study of the media
the Ukrainian Association of Business and Tradefield of social networks (Facebook, Instagram,
(UABT), said Ukrainian exporters of goods and Telegram, Youtube, Twitter, TikTok) took place
services to the European Union were urging thein the period from 01.02.2021 to 30.06.2021. To
government to take a very balanced approach tform a representative sample, a spontaneous
Ukraine's Green Deal to protect domesticstep-by-step sample was created of 5,651
producers. According to him, the Carbon Bordetpublications. The unit of measurement in the
Adjustment Mechanism (CBAM) is a serious study was the material in the media. If in one
problem, as the Ukrainian government will neverpublication attention is paid to several thematic
be able to provide Ukrainian industrialists with a areas, the analyst chooses the dominant topic of
sufficient level of direct subsidies for the material. The method of information
modernization. Bill 4167, which gives the processing was automatic for statistics with
industry 13 years for gradual modernization,verification of relevance of the method of re-
introduces European norms of industrial encoding 50% of publications. The reliability of
enterprises and introduces ‘"environmentathe content analysis was checked through a
monitoring on a pipeline”, has received thesubsample of the analysis unit (30 units are
greatest resonance in the Ukrainian media. Threcoded by two other analysts until the
bill was put to vote on February 16, 2021, May Crippendorf Alpha coefficient is greater
21, 2021, and July 15, 2021. To no avail, thethan/equal to 0.8) [3]. Google Trends - 5 priority
Verkhovna Rada failed to vote three times.search topics have been identified for Ukraine
Throughout this period, the media conducted alusing the Search Shares method. Data obtained
active planned and funded communicationfrom GoogleTrends. The input list for comparing
campaign, which aimed to send the project "foisearch topics and queries was the study
revision" each time. As a result, most of the"Environmental trends in Ukraine: views of
materials in the media promoted a positioncitizens", which was presented to the audience of
against the adoption of biNe 4167 [2]. Ukraine in April 2021 by the Gorshenin
The "Society and Environment" Resource Institute. There was also a GoogleTrends
and Analysis Center has developed a series (analysis within the period from 01.01.2020 to
"word-for-action” manuals with practical 31.12.2020. The peak points of search queries
recommendations and tools for cities providecwere compared with the trends of information
by the European Green Course, and this iresonance in the media. An array of mentions on
probably the only existing one. Private busines:social networks are collected by keywords:
communication is an active subject in the theme¢ecology, environment, global warming, climate
of the Green Course, businesses use "jeans" change, waste sorting. The analysis of individual
promote their point of view, which is becoming information drives is performed based on
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Reference: According to the Razumkov
Center (August 2020), TV and Radio remain one
of the most common channels for receiving news
for the majority of the population aged 30+. For
the younger age group of 18-29, social networks

The data of the media field researchare the number one source of information, but
demonstrate the saturation of the media fielcTV remains at 54%, i.e. in 2nd place. The
with Eco-themes. Among Internet sources, thepresence of the subject on television guarantees
share of the presence of environmental issues the greatest coverage by the audience [4].

one of the lowest, but in terms of content

overload, you should pay

Dissemination of information on social

attention to networks directly depends on the audience of the

sources/channels/platforms that best support thaccount where it is published and the extent to

topic in their fields.

TV and Radio

National printed media

Regional media (printed and
online)

National websites

which the author's subscribers are active and
involved in the subject of messages.

9%

3%

2%

Fig. 1. Ecothematics in the media perspective. Ecothematicedia information channels.

The lowest number of reports was the columns of which cover eco-topics. Most of
recorded in the Khmelnytsky region. Media these sources are included in the list of TOP-20
attention in the Lviv region is focused on the news resources by several visitors (data from
Hrybovytsia landfill and illegal deforestation. SimilarWeb) [1].

The Kharkiv region resonated with the topics of A random sample was created for
illegal deforestation and an increase in garbagegualitative analysis of the media field. The total
dumps. The Eco-Oscar was awarded to a solanumber of publications is 5,651. The purpose of
power plant in a wetland in the Merefa the analysis is to identify the main speakers,
Territorial Community of the Kharkiv region. topics, information drives of publications, and

Projects and activities within the international donor institutions that support the
"Agreement of Mayors", implementation of implementation of practical environmental
programs together with international donor projects. In addition, expert analysis of the
organizations, the EBRD, the EIB, NEFCO andpresented material in publications on well-
the work of local activists - the basis of known websites and TV. Environmental experts

informational reasons for positive environmentalevaluated  articles and  transcripts  for
change in regional media. completeness of information, reliability of
This list does not include news aggregatorsources and data, and the presence of

resources. The list includes publications withoutmanipulation in the texts [1].
regional features in the domain of the resource,
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Fig. 2. Ecothematics in the regional media.
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Fig. 3. Ecothematics in the national online media.
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Fig. 4. Quality features of Ukraine’s media field.
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Fig. 5. Rating of NGOs in the context of eco-topics in thedia.

According to research, it all depends onreason for reports by journalists of national and
the eco-direction. Thus, in the section "Climateregional publications.
change" or "Sustainable development" a The topic "Forests, flora, fauna" also has a
significant part of the messages is formed, abov significant share of international reports due to
all, the international agenda. Earth Day, UNlarge-scale fires in the world. Waste
reports and statements are becoming one of ttrmanagement, water pollution, and environmental
main informational occasions that encourageissues related to mining are, first of all, local
Ukrainians to join marches, initiatives, actions, events or initiatives. (Fig. 6).
blockades, protests or become an informational
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Waste management, forest resources anenvironmental issues. For example, "Garbage is
energy efficiency in 30% of content are burning at a huge sorting plant in a village near
presented to the media as an economic sector Kyiv" https://ukranews.com, as well as a story
area of activity/inaction of local authorities or on TC Ukraine and TC 1+1 on the same
government agencies without touching ontopic [1].

()
Qe 59%
2 59 percent of the regional media belong to local news - 94 percent of them are

coverage of events that have already taken place, especially environmental crises
or crime.

Fig. 6. Location of events - what do the media write aBout

lllegal deforestation is presented to thefigures contain only statistics, without comments
media as a fact of criminal proceedings withoutor conclusions. The main causes of air pollution,
regard to environmental consequences. according to the media, are the enterprises of the

The opening of new "green" power plants extractive and processing industries, heat power,
is covered not in terms of environmental motor transport, and, during summer - natural
protection, but only in terms of industrial heat.
capacity. Alternative methods of electricity The topic of the agricultural environment
generation are often not mentioned asin the media is driven primarily by the national
performing an environmental function, but haveagenda. There are many mentions in the media
become a serious and profitable business. Thelabout organic production in Ukraine. Many
are especially a lot of mentions and comments cforums, conferences and educational events are
experts, investors and international bodies abotdevoted to this topic. A sufficient array of
the "green tariff". mentions of private business in this topic is

The main cluster of mentions of the topic devoted to improvement, the introduction of new
"Air Quality" is information on the results of air environmental technologies, and environmental
monitoring (for example, from the website of the projects (restoration of fertility of Ukrainian
Main Department of Statistics, as well as fromsoils, use of organic fertilizers, etc.) [5].
regional CGM), which covers statistics on air
emissions by cities of Ukraine. In general, these
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/Forest resources 16.16%
Energy efficiency 12.12%

Other 25,25

Minerals 2.02% Air quality  8.08%
Water resources § (5%
Sustained development goals 4.04%
Industrial waste  4.04%

Houschold waste 6.06%

~~ “Climate change 9,09%

Fig. 7. Thematic direction in the media.

Environmental experts analyzed 2,800 Discussions over bills, including the European
publications on the quality of content. In Green Course, most clearly demonstrate the use
addition, LBI analysts have processed anotheof the media by various parties as a tool for
2,851 articles. Note that the media field of thedisseminating information, sometimes overtly
topic "Ecology"” is in most cases - reporting on manipulative.
the event, ecology or decision of government
agencies. The media do not form an agenda but
follow the information drives.

. Event reporting 13 % Opinions

Unsatisfactory 3.82%
Satisfactory 35 08%

/Excellent 11.03%

Good 50.07%

Fig. 8. The quality of the presentation of eco-topicshia media.

Excellent - the material is presented the data. Mostly it's news about the fact of the
thoroughly, different points of view are event.
presented, there are references to authoritativ Satisfactory - focus on the fact or
sources, and the opinion of position without outlining the situation in
experts/journalists/authors outlines the issuesgeneral, which does not allow the audience to
gives arguments, but does not imposegetcomplete information [1].
conclusions or decisions Unsatisfactory - false or manipulative
Good - balanced presentation, no primary information, lack of evidence.
sources or no reference to research or experts,
the name and institution, but without detailing
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The presence of the source The quality of the source link
%
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Fig. 9. The quality of the presentation of primary soungestioned in the articles.

The presence of primary sources wasrespondents (which resonates with the ranking of
recorded in publications with references, insearch queries):

which case the reference given in the article wa - water pollution and shortage of clean
checked. The quality of this source was rated adrinking water;
Good - if the link is valid and leads directly to - increase in the amount of household and
credible research/resources. industrial waste;

Satisfactory - the material refers to - air pollution.
research or scientists, but does not identify then Attitudes of Ukrainians to the problem of
Unsatisfactory - the material indicates a fakeclimate change: In general, this issue is of
study. concern to almost half of respondents

Publications, that generally do not contain worldwide, 47.9%, while the issue of climate
"figurative author's titles" - figurative metaphors change at the level of Ukraine is of concern to
are not used, titles of articles - are clear animore than half of that number of people -
informative. Less than 1% of publications had 822.9% [1].

manipulative title. Visual content attracts Topics that least interested the Ukrainian
attention, which increases the potential audienc audience:
of readers. 1. Food quality
Search trends are defined using Google 2. Deforestation
Trends. In addition to the frequency and 3. Lack of greenery
intensity of requests, geographical indicators 4. Ozone depletion
were taken into account - the spread throughot 5. Electromagnetic pollution
Ukraine. Along with the trends, a parallel 6. Biodiversity loss
analysis of the media field was conducted tc 7. Exhaustion of natural resources.

understand  whether  Ukrainians  received The study of trends was based on a list of
sufficient information at intervals where the topics-inquiries, which the audience called those
intensity of inquiries was highest. that concern it, during a study by the Gorshenin

In April 2021, the Gorshenin Institute Institute in April 2021. In total, among the 12
conducted a study of environmental trends named topics in sociology, 6 have no search
Among the TOP problems that worried queries.
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Fig. 10. Dynamics of Google Trends — 2020.

The media field was formed for the period stopped growing in Ukraine. In the first half of
from 01.02.2021 to 30.06.2021 based on th¢2021, the audience remained at 16 million users,
following  general keywords: ecology, decreasing in all major cities of Ukraine and
environment. The prominent social network isincreasing in small towns. Facebook is most
Facebook. This platform owns 98% of the popular in Kyiv (58%), Lviv (49%) and

distribution of the topic. Transcarpathian (45%) regions. The lowest one
Youtube also has our attention, a total ofis in Kharkiv (35%) [1].
3,125 stories (1% of the media field) were From April 20 to 28, the theme of

recorded here, which had 5.6 million views. In Chornobyl resonates in the context of the
the first place in terms of the number of anniversary of the Chornobyl tragedy. 4385
involvements of the video channel "Toronto materials, involvement - 63000 contacts.
Television". The TikTok youth network forms "The first lawsuit against Ukraine by a
less than 1% of the media field, and Instagranforeign investor in green energy has become
also accounts for less than 1%. However, itknown today."
retrospective data is collected, some content ma In April, the info distribution "Earth Day
be lost. and/or 544000 Environment Day" has the

Reference: According to the latest datamaximum distribution. Peak distribution points
from PlusOne, the social network Facebook haare 17.04 and 22.04. The involvement:
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Fig. 11. Social networks - the dynamics distribution.
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From the end of May - the beginning of communication of the church, which actively
June, on social networks the theme "Wastesupports the issues of environmental protection,
management” with an informational reasonwas highlighted on social networks. The church's
prevails "The Verkhovna Rada passed in theappeal to the faithful was actively disseminated
second reading the bill No. 2051-1 "On plasticon social networks, although it was also
bags circulation restrictions in the territory of published in the ukrinform.ua media.

Ukraine" [6]. Waste sorting is one of the main topics of

The communication of state bodies, public school initiatives. About 65% of all school
organizations, school and out-of-school initiative posts contain information on waste
education, higher educational establishmentsorting.
and/or research institutions, as well as the

30000

25000

20000

15000

10000

5000

0

School  Government NGOs The church  Promos Discussions Bots ITigher
education  bodics / ’ educational
& research

Business

Fig. 12. Social networks are a loudspeaker of informatidweds. Number of mentions on social networks.

Dissemination of information on social thoroughly explaining the cause-and-effect
networks directly depends on the audience of threlationship of anthropogenic impact on the
account where it is published and the extent tcenvironment.
which the author's subscribers are active an It is important to note that some of these
involved in the subject of messages. Sometimepublications provide useful information or
thousands of people remain indifferent torecommendations on possible ways to reduce
bloggers' posts if the post goes beyond the "usuianthropogenic impacts on the environment.

topic". In such cases, microbloggers with a targe It should be noted that a very small
active audience of 1000-2000 subscribers canumber of works by Ukrainian scientists are
distribute thematic content much better [1]. presented in the media, which is certainly a
negative trend. Thus, the share of such
Conclusions publications in the general media field does not

even reach 1%.
During this period, the media field is full The voice of public representatives is 4%

of news about the fact of the event - 87% of thein the media, and the rating of NGOs represents
analyzed content informs about the environmentthe most famous initiatives in the media sense, in
crime, abnormal air temperature, internationa particular, those organizations that are most
news, events, etc. Accordingly, only 13% of theoften mentioned in the national media.

media are publications that set the "tone o We would like to note that the voice of
discussion" and encourage active change anNGOs is formed not only by the organizations
decision-making. listed in the ranking, the list is much wider,

Scientists, NGOs and environmental especially small local initiatives mentioned in
activists often defend the interests ofregional media. Representatives of public
environmental legislation and activities, while organizations, which are not very well known,
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often solve a huge number of seriousillegal logging is a loss of profits, not a threat
environmental problems. the existence of planet Earth.

Among the mouthpieces of positive The issue of unaccounted forests is raised
change, we would like to mention educationalin the media in isolated cases against the
institutions - the busy work of schoolchildren background of the main array of reports, mostly
and students does not go unnoticed by the medin speeches at conferences and NGOs. Most
- the media, especially regional publicationsoften, environmental issues in the forest sector in
actively write about these projects. Ukraine are considered and voiced by

It should also be noted the so-calledinternational organizations - WWF, UN, and
thematic area of "intentions" - various statement:Earth Sight. Such studies are publicized in the
of state institutions or local authorities to Ukrainian and international media. Much less
organize/reorganize/implement/change or sigroften, national and local NGOs take up the role
something in the next year, period, etc. of the loudspeaker.

Such statements create a positive News about the ecology, bribes, and
background, but the media mostly do not follow shocking photos of the "naked Carpathian
the further development and implementation olMountains" are spread instantly by viral content,
promises. Within the study, such news wasthus "saturating the Infospace" with the news.
evaluated neutrally. During this period, private All these mentions form a certain information
business publications intensified. Mostly thesenoise, which, in terms of quantity, shows growth
are initiated materials without proper labelling asand interest in the topic, but in terms of
"advertising". The topic of corporate social professional environmental analysis leaves more
responsibility, and with it the topic of questions than answers.
sustainable  development goals, becami Among the most common mistakes are the
especially active in 2020. Today, activities andlack of references to primary sources, the lack of
information materials on corporate social identification of scientists and the manipulative
responsibility projects are an integral part of astatements at the time of their publication.
business's reputation. Accordingly, private
business takes care of coverage, including it References
eco-projects.
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B pesynbraTi JociimpKeHH yKpaiHChKOT0 Meaianosis Oyjo BCTAHOBIICHO, IO CYKYIHA KiJIbKiCTh
BCiX myOmikamiii B 6a3i manmx 3a mepiox 3 01.01.2019m0 30.06.2021ctaHoBuTh O61au3bK0 60 MIIH.
MarepiamiB. IlikaBuM OyJI0 TMOPIBHATH BIiACOTOK IMyONiKaIlii EKOJIOT1YHOI TEMAaTHKH 3 1HIITUMH
TeMaTHKaMHU B 3aco0ax macoBoi iHdopmarrii. Jlo npukiany, Tema 6opotsdu 3 COVID-19 3a nepion
2020-2021poku ¢popmye 31% inpopmaniiiHoro mosst YKpaiHd, IO 3HAYHO MEPEBHIIYYE BCi iHII
TEeMH pe3oHaHcy. sl MOPiBHSAHHS TaKOK OyJIO MPOBEACHO AOCHIIIKEHHSI 00 TEMaTUKH KYJIbTYPH, B
HIMPOKOMY PO3yMiHHI. Pe3ysipTaTu BKa3yrTh, 1o Bci myouikariii 3a 2019-202Ipoku, 1110 CTOCYHOTHCS
KyJIBTYPHOI CKJIaZioBOi He HaOupaloTh HaBiTh 1% 3aranmpHOro Memiamons Ykpainu. Hespaxkaroun Ha
3arajibHe 3pOCTaHHA KUTBKOCTI MyOJiKaiil Meaiamnonst YKpaiHu, eKoJoriuHa TeMaTuKa TaKoX 3POCTaE,
yTpuMytoun mo3uttii. [Ipu mpoMy cepenHiif MoKa3HIUK YacTOTH Ta KITBLKOCTI IMyOJIiKamii Ha eKOJOTIIHY
tematuky Tta Green Deaba Beck mepiom 3 2019 o uepsens 2021 cranoButs — 2,3% Memiamnons
YKpaiHCBKUX 3aco0iB MacoBoBi iH(opmamii. [Ipy 1poMy, pe3ynbTaTH OLIHKM SKOCTI BHCBITJICHHS
eKOJIOTIYHOi CKJIamoBOI B 3aco0ax MacoBoi iHdopMmalii CBig4aTh Mpo Te, IO MeEIianojie TEeMHU
«EKOJIOT'ISD» -1ie, Y OIIBIIOCTI BUITAAKIB, 3BITYBaHHS MPO (aKT MOil, EKOIMXA UM PIMICHHS JeP’KaBHAX
oprauiB Biagu. Mezia He GopMyIOTh apKeHIy, a CIIIKYIOTh 3a iHQOMPHUBOIAMH, a TAKOX SCKPaBO
JEMOHCTPYIOTh BUKOPUCTAaHHS MeZia K IHCTPYMEHTY Ul MOUIMPEeHHs iHpopMalii, yacoM, BiIBEpTO
MaHinyaaTHBHOI. KpiM Toro, wactkamyOiikamiid i3 3alydeHHsAM (PaxoBHX CIELIATICTIB €KOJIOTIB €
HAJATO HU3BKOK, M0 OE3yMOBHOCTAaBHUTH MiJi CYMHIB JOCTOBIPHICTh Ta TIJIMOMHY EKOJOTI9HOTO
iH(pOpMaLIIfHOTO KOHTEHTY YKpaiHH MPOTITrOM J0CIiAKYBaHOTO Yacy.

Kawu4oBi cjoBa: 3emenuit Kypc B YKpaiHi; ekojoris; 3acodm MacoBoi iH(opmarrii;
HaBKOJIUIITHE CEPEOBHIIE; MAHIITYJIAIS; COIiabHI MEPEXKi.



